English

attitude tests

central location tests
clutter tests

direct questioning
experimental method
focus group

formal research

halo effect

in-depth interview
informal research
inquiry tests
intensive techniques
marketing information system, MIS
marketing research
markets

media class

media research
media subclass
media units

media vehicles
merchandise
message

motives
nonprobability samples
observation method
post-testing
pre-testing

primary data
projective techniques

qualitative research

guantitative research
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English

random probability samples
recall tests

reliability

sales tests

sample

sample units
secondary data
survey

test market

universal product code
universe

validity

advertising plan

advertising strategy
bottom-up marketing
communications media
corporate objectives
creative mix

empirical research method
integrated marketing communication
lifetime customer value
marketing objectives
marketing plan

marketing strategy
need-satisfying objectives
objective/task method
percentage-of -sales method

product concept

relationship marketing
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English

sales-target objectives

/ share-of-market/share-of-voice method
situation analysis

stakeholder

SWOT strength/weakness/opportunity/threat analysis
tactics

target-audience

top-down marketing

brand interest

brand loyalty

business markets

centers of influence

central route to persuasion
cognition

consumer behavior
consumer decision making process
consumer markets

culture

current customers
Elaboration Likelihood Model
environment

evaluation of alternatives
evaluative criteria

evoked set

exchange

government markets

habit

hierarchy of needs

industrial markets
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English

informational motives
interpersonal influences
learning

market

marketers

marketing

mental files

motivation

needs

negatively originated motives
nonpersonal influences
opinion leader
organizational buyers
perception

perceptual screens
peripheral route to persuasion
personal processes
persuasion

physiological screens
positively originated motives
post-purchase dissonance
post-purchase evaluation
prospective customers
psychological screens
reference groups

reseller markets

selective perception
self-concept

social classes

stimulus

subculture
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English

theory of cognitive dissonance
transformational motives
transnational markets

utility

wants

geodemographic segmentation
geographic segmentation
growth stage

hidden differences
individual brand

induced differences
intensive distribution
introductory phase

licensed brand

market segmentation
marketing mix

maturity stage

national brand

network marketing
nonpersonal communication
people-based service
perceptible differences
personal communication
position

price element

primary demand

primary demand trend
private label

product concept

product element

product life cycle
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English

psychographic segmentation
psychographic

publicity

pull

pull strategy

purchase occasion

push

push strategy

reseller

sales promotion

selective demand
selective distribution
service

special events

Standard Industrial Classification Codes
target market

target marketing process
telemarketing

usage rates

user status

vertical marketing system

volume segmentation

advertorial

advocacy advertising
ambush marketing
audiovisual materials
bulleting boards

community involvement

corporate advertising
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English

corporate identity advertising
crisis management
entertainment

exhibits

feature articles

house organ

in kind

institutional advertising
lobbying

market prep corporate advertising
marketing public relation
news/press release
opinion sampling
philanthropy

posters

press agentry
press/media kit

public affairs

public relations

public relations advertising
publicity

publics

recruitment advertising
reputation management
speechwriting

sponsorship

venue marketing

video news release
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English

account planning

advertising agency

art directors

art studios

ANA

brand manager
business-to-business agency
centralized advertising department
classified advertising
clearance advertising
cooperative advertising

copy

copywriters

creative boutique

creative director

decentralized system
departmental system
development stage

digital interactive media
direct-mail advertising
electronic media
fee-commission combination
foreign media

full-service advertising agency
general consumer agency
global marketers

group system

horizontal cooperative advertising
in-house agency

incentive system

independent production house
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English

independent research company
institutional advertising
integrated marketing communications
interactive agency
international agency
international media
international structure

local advertising

local agency

maintenance stage
management supervisors
markup

media

media-buying service

media commission
multinational corporations
national advertiser

national agency

outdoor advertising

point

prerelationship stage

print media

printers

product advertising

regional advertiser

regional agency

regular price-line advertising
retainer system

sale advertising

sales promotion department

speculative presentation
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English

straight-fee system

supplier

termination stage

transit advertising

vertical cooperative advertising

Web design house

art

art direction

artist

art director

big idea
brainstorming
communications media
conceptualization
copywriter
creative brief
creative director
creative process
creative pyramid
creative

creativity
emotional appeals
explorer
fact-based thinking
informational
judge
mandatories

message strategy

nonverbal
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English

product concept
rational appeals
target audience
technical
transformational
value-based thinking
verbal

visualization

warrior

animatic

animation techniques
audio

Ayer No.1

benefit headlines
body copy

boldface
camera-ready art
casting brief

close

command headlines
comprehensive layout/comp
demonstration
design

device copy
dialog/monolog copy
donut

headline

hook

icon

illustrators

institutional copy
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English

integrated commercial
interior paragraphs
italic

jingles

kicker

layout

lead-in paragraph
lifestyle techniques
logotypes

mnemonic device
musical commercials
musical logo

narrative copy
news/information headlines
on camera

paste up
photographers
picture-caption copy
picture-window layout
poster-style format
presenter commercial
provocative headlines
guestion headlines
radio personality
script

seal

signature cuts

slice of life

slogans

storyboard

storyboard roughs
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English

straight announcement
straight-sell copy
subhead

taglines
testimonial

text

theme lines
thumbnail

trial close

visuals

voiceover

analog proof
animation
answer print
aperture

audio console
base art

bleeds

blueline
camera-ready art
character-count method
cinematographer
closing date
color key

color separation
continuous tones
control room
copy cast

cover paper

CYMK printing

digital media
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English

digital proof

DVE units

director

display type

dubs

dupes

electronic production
flats

font

four-color process
halftone plate
halftone screen
interactive TV

job jacket

kerning

kiosk

leading

line film

line plate

live action

location

lot

mandatories

mass audience venue
master tape

mixed interlock
mnemonic device
multimedia presentation
orthographic film

overlay

personal audience venue
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English

platform licensing
postproduction phase
prepress phase
preproduction phase
print production manager
print production process
private audience venue
producer

production phase
residual fee

reverse knockout

sans serif

scale

serif

session

special effects

spots

stripping

supers

talent

teleprompter

text paper

text type

trap

type families
typography

Web page

word-count method
work print

writing paper
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English

buyback allowance

catalog

cents-off promotion
combination offer
company conventions & dealer meetings
consumer sales promotion
contest

cooperative/co-op advertising
coupons

customer lifetime value
data access

data management
database

database marketing

direct marketing
direct-response advertising
direct-sales strategy

direct selling

display allowance

diverting

electronic coupons

forward buying
free-standing inserts

game

in-store sampling

linkage media

personal selling
point-of-purchase materials
polybagging

premiums
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English

pull strategy

push money/spiffs
push strategy
rebates

RFM formula
sales promotion
sampling

slotting allowance
sweepstake
telemarketing
trade advertising
trade concentration
trade deals

trade promotion

advertising response curve
attention value

audience

audience objectives
blinking

brand development index
bursting

category development index
circulation

continuity

continuous schedule

cost efficiency

cost per point

cost per thousand

creative mix
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English

distribution objectives
effective frequency
effective reach
exposure value
5Ms

flighting schedule
frequency

gross impressions
gross rating points
markets

mechanics

media

media planning
media vehicles
message weight
methodology
mixed-media approach
money

motivation value
opportunity to see
pulsing schedule
rating

reach

readers per copy
recency planning
road blocking
spillover media

synergy

television households

18 of 25




English

bleed

bulk discounts
business magazines
circulation audit
classified ads
CANNY

classified display ads
closing date

color strip
combination rates
consumer magazines
contract rate
controlled circulation
cooperative/co-op programs
CPM

cover date

cover position
custom magazine
daily newspapers
demographic editions
display advertising
earned rates

farm publications
flat rate

fragrance strips
frequency discounts
full position

gatefold

geographic editions

guaranteed circulation

horizontal publication
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English

independent shopping guide
insert

insertion order

island halves

junior unit

local city magazine
MPA

media buyer

MRI

national magazines
national rate

NAA

NSB

on-sale date

open rate

paid circulation

pop-up ad.
preferred-position rates
preprinted inserts
primary circulation
proof copy

public notice

rate base

rate card

reading notice

regional publications
ROP advertising rates
secondary/pass-along readership
short rate

SMRB

split runs
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English

SAU=standard advertising unit
SRDS

standard-size newspaper
Sunday supplement

tabloid newspaper

tear sheets

3-D ads

vertical publication

volume discounts

weekly newspapers

audience composition
audience share

avails

average quarter-hour audience
average quarter-hour rating
average quarter-hour share
barter syndication
broadcast TV

cable TV

CPP

CPM

cumulative persons
cumulative rating

day-part mix

designated market areas
drive time

first-run syndication

gross rating points

HUT
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English

imagery transfer
informercial
interconnect
inventory

local time
make-goods
networks
off-network syndication
participation basis
preemption rate
prime time

PLA

program rating
programming formats
rating services
run-of-station
sponsorship

spot announcement
spot radio

total audience

total audience plan
TVHH

UHF

VHF

ATM
basic bus
booths

bulletin structure

car-end posters
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English

100

30

cinema advertising
directories
eight-sheet posters
electronic signs
exhibits

exhibitive media

full showing

GPS

inside cards
100showing
out-of-home media
outside posters
packaging

premiums

product placement
showing

spectaculars
standardized outdoor advertising
stock posters
take-ones

taxicab exteriors
terminal posters
30-sheet poster panel
total bus

trade shows

transit advertising
transit shelter advertising

video brochure
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English

Web

ad request

banner

broadsides

brochures

business reply mail
button

cable-modem

catalogs

CD-ROM

classified ad Web site
click rate

click-throughs

compiled lists

cookies

creative dimensional direct mailing
digital interactive media
Direct PC

direct-mail advertising
folders

home pages

house lists

house organ

interactive TV

Internet

Internet service provider
interstitial

keyword

kiosk

letter shop

list broker

mail-response lists
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English

Web

Web

postcards

push technology
sales letters
search engines
self-mailers
sponsorship
statement stuffers
Web browser
Web page

Web TV

World Wide Web
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