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Introducing
the 500 mph
chairlift.

Looking for a quick ride to the slopes? Well, you've found it. We have the best on-time record in the

business. And offer perks like American Airlines AA Miles and first-cl; des for as little

as $30. Which just about guarantees that the only thing more impressive than the trip up to the mountain

is going to be the trip down. Visit us at www.renoair.com. Or call your travel agent or 1-800-RENO AIR.

Change Is in the air
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If you can make it to
the airport on time,
why can’t your flight?

RenoAir

Assigned seating.

It's just one of those
things that separate air

travel from bus travel.

—————— RenoAir

Sure your call
is important to that
other airline. That's why
they put their best
machine on it.

————— RenoAir —M8M—
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View projects that nu[ In-progress i .

Campaign/Ad

c L Khaki Print
c L Cutoffs

© L Pretty Cool

€ Radio

€ X-Jeans Prnt Campaign  XJ-01 9/25/98

Job#  Due Date

complete timeline

c8

4

XJ-Olkhaki  10/14/98 ‘i’

X-cuofls 102898 '

Xpe 102898 @
c

XJ-02Radio  10/26/98 -‘i’ﬁ

Milestones

Clickto view  Click images to view, post or commant on a document
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In the Advertising department...

Ohsckto What'o act on... Date
r Mechaical for Khak Print Ad approved 1272198
r Mechanical for Khaki Print submitted 9/10/98
- Conte Do Xl ot c oos
r Creative Concept for TV.30 C: submutted 716/98
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